


 

 

 

 

Centre further weakens the sector. 

We propose the establishment of a dedicated structure within Creative Australia 

to support Australia’s designers and makers - a new body that can work in 

partnership with us on a strategic whole-of-sector approach to achieve the 

sector's potential. 

Pillar 5. Reaching the Audience 

Research consistently demonstrates that hands-on creative participation reduces 

stress, builds social connection, and supports mental health and wellbeing. Reaching 

wider audiences is both a market development opportunity, and an investment in 

wellbeing and social cohesion. The uniqueness of the craft and design sector has been 

undervalued, and there is significant, unrealised commercial potential. 

We propose a market development strategy to increase exports, grow audiences 

and promote Australia as a cultural tourism destination, with support for export 

market development and representation at international trade events such as 

Milan Design Week and international residencies and exchange 

 




