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Submission to the National Cultural Policy Consultation
About MusicNSW
MusicNSW is the state music body for contemporary music in NSW. We are a not-for-profit
organisation. MusicNSW empowers and connects artists and industry.
musicnsw.com
Support for the Australian Contemporary Music Industry Joint Submission
MusicNSW is one of the many Australian music bodies to sign the Joint Submission from the
contemporary music industry on the new National Cultural Policy. We support the submission
- as both a vision for our industry, and a symbol of our united and collaborative approach to
national music development.
Support for AMIN’s Submission
MusicNSW is a member of AMIN, and our values and needs are aligned with the state and
territory music body group. We support the AMIN submission to the National Cultural Policy.
MusicNSW’s Submission, under the five pillars:
1. First Nations

As a matter of priority, an independent and First Nations-led body
with the remit of supporting First Nations music development
across Australia should be established, with consultation from
relevant community and industry leaders. It should be provided
significant funding, and adequate support from both government
and the music industry to deliver outcomes for First Nations
artists, industry, businesses and audiences and develop career
pipeline opportunities for First Nations creative professionals. It
could be connected in with other First Nations art forms - such as
theatre, dance, visual arts.

2. A Place for Every
Story

In the arts, regional Australia is under-funded, under-represented
and under-supported.
Contemporary music touring in regional Australia has the
potential to drive regional economic development, build creative
communities, drive regional participation in music and the arts
and give voice a more diverse array of Australian experiences. For
both crowds and creatives, regional touring should be enhanced,
and a priority of this Government.
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With our local focus and national coverage, we’re best placed to
support the national delivery of any Federal programs, and should
be utilised in any cultural plan.
We would welcome co-funding models to increase outcomes for
musicians, industry professionals across the country.
5. Reaching the
Audience

Audience Development
Audiences in Australia are some of the most music-loving in the
world. But with COVID-19 restrictions having significant impacts
on audience behaviour - significant work will need to be
undertaking across the next five years to support audiences
reconnecting with live music.
Regional Access and Engagement
National touring circuits often bypass regional areas. This is a
missed opportunity for artists and industry, as well as regional
audiences who are hungry for live music experiences. Alongside
funding the expansion of the Regional Touring Network to all
states and territories, there should be specific focus of audience
development programs in regional areas.

Additional Considerations
National Accessibility Accreditation
Live music venues and festivals across Australia need support to become more accessible.
Unlike a lot of theatres and other live performance spaces, venues are not government
funded and often lack the financial security to implement better accessibility. They’re also
often disconnected from government best-practice. Morwenna Collett and MusicNSW have
been working on the Australian adaptation of the UK’s Attitude is Everything Charter - a
national accreditation scheme for live music accessibility.
Not only will Australia’s audiences and artists with disability benefit from an Australian
scheme, but it will also support businesses to expand their audiences and networks. In the
UK they refer to this as the Purple Pound - the financial impact of encouraging and allowing
people with disability to better engage with events and activities they’re traditionally
excluded from.

